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*Pa3mepbl CerMeHTOB nNnpmnBeageHbl NPpoNOpPLUMNOHANbHO X AoNAM B 6IOP,)KETE

PERFORMANCE MARKETING

Direct Media Buying. [lnaHupoBaHue n 3akynka 6aHHepHo- Jinpgorenepauyus / CPA. Peknama c onnaton 3a gencreue Kpeatus u crparerus. Paspa6oTka cTpaternin n KpeaTusHbIX
ro pasmMellieHMA areHTCTBOM HanpAmylo y nabnuwepos (onnata 3a KNuWK, onnara 3a NOKYMKY, onJaTa 3a 3anojiHeHne peleHnin AnA peannsaumn OXBaTHbIX ANMKUTaN-KaMMaHUiN

M Nowanok aHKeTbl U T.4.) 26,5%

Programmatic Buying. [[naHupoBaHue n 3aKynka megua- MounckoBasa onTumunsauuns / SEO. Ycnyrn no npoaBmKeHUto SMM / Digital PR. Ycnyrun no npoasmKeHuio n BeaeHnio
peKnambl C MOMOLLbIO MPOrpamMmmMaTuK, Bce GopmaTtbl 1 BCe CalNiTOB B MONCKOBbIX CMCTEMAX, ONTUMU3aLNA NMONCKOBOW 6peHaa B coumanbHbIX Meauna, norocdepe, n 1.4.

meaua (CPM, CPC, RTB) Bbigaun 16,6% Special Projects. Pazpa6oTKa 1 npoBefeHne KOHTEHTHbIX

Digital Video / Smart TV. [lnaHnpoBaHue u 3aKynka BUgeo- KoHTekcTHana pexnama / SEA. PasmelueHne meguimnHo- CMeLnpoeKToB C MHTerpauven 6peHpa
peknambl: Npeposbl, NOCTposbl, in-banner video, overlay, KOHTEKCTHbIX 06bsABNAEHNI C TApreTUHIrOM Ha OCHOBE MOUCKO- Digital Production. [lpoekTpoBaHue, An3aliH 1 pa3paboTka

B D' . I M 201 7 P o D. . I I d 201 7 BNAEOKOHTEKCT U T1A. BbiX 3aMpPOCOB NoJib30BaTenAa 30,9% KOMIJIeCHbIX Be6-pe|_ue|.||/||‘/'| (KOpnOpaTVlBHble Cal?lTbl, VNHTEp-

Igital Map BOUWJIN KOMMaHUN, ABnA0WNECA enTuHr Digital Index Non-standard Media. Paspa6oTka 1 npoBefeHne HecTaH- Direct Marketing & CRM. Ctpaterus, pa3spa6oTka 1 npose- HeT-MarasviHbl 1 T.4.)
noctaBWMKamMmn dig ital-peLueH nn anAa Kpyn Henwunx COCTaBJIeH Ha OCHOBe AAPTHbIX MeANNHDIX KaMNaHUN (cnoHcopcTBO, GpeHanpo- AeHne MaclITabHbIX ANPEKT-MapPKeTUHI KaMNaHnK C NCnosb- Mobile Production. MpoektnposaHue, an3aiH n paspabot-
. . BaHHbIN KOHTEHT 1 TA.) 3oBaHnem CRM-nnatdopm un Big Data 10,3% Ka MOGUbHbIX NPUNOXKeHU (Urpbi, cepBucbl, CMU)

peknamopatenen. ina Kaxkaoro yyactHuKa KapTbl onpoca peknamopareneu, Mobile Media Buying. MnaHupoBaHme 1 3aKynka mo6unb- MpoasmxeHne npunoxennii / CPl. KomnnekcHbie yciyrv no npo-

npuBeaeHa NHPopmaLnAa No NHTErpasbHOM OLEHKe, B KOTOPOM MNMPWHANN Y4a- Hou peknambl (CPM, CPC, RTB) ABKEHNI0O MOOGUnbHbIX npunoxkeHnn (CPI, ASO, etc.) 15,7%

NOJIyYeHHON CYMMNpPOBaHNEM TpeX NokKasarenen cTue 987 3aKa3uymkos

n3 pentunHra Digital Index 2017: ponAa ysHaBaemocCTu, n3 731 komnaHuu. NMoppo6b-

AoNA COTPYAHMUYECTBA, KauecTBO cepBuca. KomnaHum Hee Ha AdIndex.ru B pa3ge-

npuneefeHbl N0 yObIBaHNIO UHTErpasibHON OLLeHKMN. ne «PentuHrn/Digital».
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MPEBPALLAEM MHTEPHET-MAPKETHI B CUCTEMY

EVENT/ PR/ DIGITAL

CTRL-D.ME

Pie OBYYEHHUE ONA MAPKETONOrroB,
CTupaeM rpaHuLbl MeXAy .-
online n offline :

Lo PR U DIGITAL-CNELHXANKUCTOB

I O g e ﬂ C g ottaasl VOLNA.ADINDEX.RU

HoBOCTHaA ceTb 1 arperaTtop
smi2.net
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ONTUMM3ALIMA 3ATPAT HA PEK/IAMY
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CO30AHUE U NPOABUKEHUE o :
BU3YAJIbHOTO KOHTEHTA N AT_ P R 0 M 0 digital & creative

HAUMOHAJTIbBHAS NPOMO NITAT®OPMA

getintent

PERFORMANCE .
MARKETING LAB veintech.ru

perfmelab.com
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M3 COLManbHbIX CETEN

Baw rupg B Mupe programmatic

Adindex "

BCE KAPTbI 3JECb: MAPS.ADINDEX.RU
Meyatb: TMNOrpadua «Mapeto-MpuHT»



