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NOTHING
GREAT COMES
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BULLSHIT
AGENCY




Ram — stubborn
animal that always
fights to the end.

Pichesky

orange

Group of companies
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— OLD RELATIONS



most valuable brands in the world,
most valuable brands in Russia,
more than  leading international companies:



Our key expertise

DIGITAL STRATEGIES

Development of annual
strategies and annual service
for brands in digital

DIGITAL-CREATIVE

Development of activities,
mechanics, wow-projects,
promo, online+offline projects
and viral projects.

SOCIAL MEDIA

SMM-strategies, communities
- platforms, managing com-

munities in all social networks.

Creative fees 4% SEO 1%

Digital infrastructure
(not including production
for social media)
30%

Viral

campaigns
10%

Digital
advertising/
media
10%
Social networks
(including production for
social media projects)
30%

DIGITAL PRODUCTION

Software development at any
level of complexity, corporate
web-sites, promo sites,
games, mobile platforms,
intranet systems and CRM.

SPECIAL PROJECTS

Development and production
of special projects on key and
niche platforms of Runet.
Simple media projects and
non-standart creative place-
ments.

VIDEO

Expertise in video of all
complexities : viral, TV, devel-
opment of interactive-video
projects and games.



In 6 years, the
number of employees
increased 6 times,
billing 40 times.

50 people

25 people
: Agency : Launch of In-house media
:foundation : ; 1in-house strategy :
; : : ! expertise :placement
:Joined the 0 : o
:Orange group  :In-house g . +Active development of
:of companies !production : : : SMM department
:Moved to the new ! Foundation of second
1 office on L'vaTolstogo + agency - Aprill

1(350 m2)
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YEARS -
AVERAGE
AGE

BEST FOOTBALL TEAM FROM ALL o
DIGITAL-AGENCIES (aia cHamPIONSHIP)

* - on 01.02.15, not incl. back office

s i 2 000 000

: RUBLES ANNUAL INVEST-
: MENTS INTO EDUCATION
: AND DEVELOPMENT

: OF EMPLOYEES.

80%

: ALL EMPLOYEES HAVE
: TRAVELLED TO 80% OF
: ALL THE COUNTRIES IN
: THE WORLD.

.............................................................................................................

CANNES

LIONES

FESTIVAL 2012, RUSSIA

WAS PRESENTED BY
: A PICHESKY COPYWRITER

E YOUNG CREATORS YOUNG LIONS
' COMPETITION, MEDIA CATEGORY.

DREAM TEAM of 52°

MAIN CRITERIA TO HIRE
EMPLOYEES:

Interesting story

Education - general
knowledge, broad outlook

Sense of humor

Internal & external
development

Final interview is with
a psychologist



Client service

WORLDWIDE BRAND
CLIENT BIG BUDGET
SECURE PRODUCTION TR - INTERESTING TASKS
POWERFUL CREATIVE MANAGER
WORKING STRATEGIES
We work
@
with people
[
not wit

brands.



Agency can do without
in-house creative department,
in-house production depart-
ment. But it can't do and work
without the client service
department.

BackBomne

MAIN BUSINESS
FOR THE AGENCIES
ARE RELATIONSHIPS.
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. MANAGING
PARTNERS

CLIENT-SERVICE

Strategic Creative Production/Art Social media

A~ N e
HEAD OF DEPARTMENTS
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