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2020 was marked 
by global events 
that had 
a huge impact 
on SOCIETY 
and mobilezed
THE DIVERSITY AND 
INCLUSION AGENDA
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D&I has been widely researched 

Source: McKinsey, Kantar
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In 2018 has issued a report 
Delivering through Diversity, 
Data shows that companies with diverse 
leadership boards perform better financially

+35% +15% +25%

In 2019 launched
Inclusion 

index report,
a proprietary tool 
to benchmark and 
address D&I at a 
broader company 
level

https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/Organization/Our%20Insights/Delivering%20through%20diversity/Delivering-through-diversity_full-report.ashx
https://www.kantar.com/campaigns/inclusion-index
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Brands are being publicly 
ranked on their D&I capabilities
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Source: https://www.puma-catchup.com

https://www.puma-catchup.com/puma-scores-high-marks-in-new-european-diversity-inclusion-ranking/#:~:text=PUMA%20received%20high%20marks%20for,made%20it%20to%20number%2084.&text=At%20PUMA%2C%20equality%20and%20non,part%20of%20our%20corporate%20culture.
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Big brands 
are creating 
D&I roles

This role aims to find new 
ways to make an impact 
and further ensure that 
inclusion and diversity 
occurs at all levels, and in 
all areas of the talent 
lifecycle at H&M.

Source: 
https://apnews.com/article/725fc0006d4f474
b8577ca8ae41bb2a1
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H&M hired a new 

Head of I&D

for North America, 

Ezinne Kwubiri
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WPP are currently developing 
an accountability framework to 
deliver WPP’s D&I commitments
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2020
Establish metrics 
to measure progress

2021
Goals and measures 
rolled out globally

To establish permanent change, 
we’ll be creating ongoing 
inclusion-focused feedback and 
strategy systems that will allow 
us to not only build but maintain 
representation throughout our 
corporation.
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Diversity and inclusion 
may seem foreign 

to Russia.

But that’s not true.
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LOCAL BRANDS STEP UP 
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Yuri Dud’s film about silicon valley 
provoked social backlash
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By championing 

diversity and inclusion,

we as an industry can help 

create a better society 

and drive business growth
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By embracing diversity 
and inclusion…
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Leading brands blaze 
a trail for next level 
equity communication

Development teams 
create fantastic 
products

Planning teams develop 
inclusive targeting 
solutions
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63%
Inspires to smile 
whatever happens 

By addressing diversity 
Colgate created an unorthodox 
brand equity campaign 

42%
Imbues with 
optimism

Source: Kantar
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When unrelated teams from different professions around the globe joined forces, they 
beat the company’s existing program for predicting users’ movie ratings based on 
previous ones 

Diverse teams create fantastic 
products: Netflix algorithm challenge
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Our clients have products targeted 

at all types of customers

We need a diverse workforce

that represents the wider world

to develop and deliver

real and relevant strategies
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