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DATA-DRIVEN TV
POINT OF GROWTH IN CORE MEDIA
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BROADCAST TV: CORE MEDIA
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36%
of media budget*

78%
of weekly reach**

*RACA, 2020 H1

**Ipsos Comcon, RTGI 16+, 2020 H2
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KEEP UP WITH SPEED OF TECH
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1. Build segments before deal

2. More transparent process

3. Potential for other products
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UNDER THE HOOD
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19 000+
respondents

~2 500 000 000
data points per yearChannels Genres TimeslotsDays of the week

Soc-dem Interests PatternsViewing time

~200 MIO
events per year

movies
cartoons

programs
news

ad spots
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SINGLE SOURCE, MARKET CURRENCY
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DIGITAL TV
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DATA-DRIVEN, SEAMLESS BUYING
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CLUSTER 
VIEWERSHIP

BUILD
SEGMENT

RUN SEAMLESS
TV-BUYING
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NEW DATA & TECH PRODUCTS
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Precision TV Always-On TV Behavioral TV

Targeting on custom 
audiences with distinctive 

TV viewership

Iterative retargeting for 
R&F control in wide 

categories

Activation of specific 
patterns in perceptive 

moments
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RESULTS
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Precision TV Always-On TV Behavioral TV

Travel Pharma Beauty

+2.7 pp
segment reach@3+

+3.4 MIO
RUB

+3.6 pp
reach@6+

+7.4 MIO
RUB

1.5x
target viewership pattern  

+13%
conversion to sales
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CONTACT YOUR GROUPM AGENCY
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ANALYTICS
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