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M.Bugeo3Inbgopano

BepOdaTHOCTb (BBIAEAEHO OPAHXEBbLIM)
NOKA3bIBAET, KOKAA AOAS MOAb3OBATEAEM
NEePEXOANT C MPEAbBIAYLLLETO LLIArA HA
AQHHbIN. HeM CAOXHEE NPOUTM AQHHbIU
LLIAT, TEM MEHbLLIE BEPOATHOCTb U,
COOTBETCTBEHHO, TEM BbILLE AOAXHA
ObITb LLEHHOCTb CECCUM, KOTOP A4
NOMOTAQ 3TO CAEAQTb.
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MPpUHLMN NOCTPOEHUA MOAEAM M.Buaeodnbaopano

Ceccmna 1 Ceccung 2 Ceccung 3
Br3mT Br3mT MpocMmoTp Jobasnexne BurzmT MpocMoTp PasmelleHue
TOBapa B KOP3WHY ToBapa 3akasa

LLeHHOCTb MOAYHAIKOT TOABKO TE€ CECCHU, KOTOPbIE MOMOTAUN NMOAB3OBATEAIO I'IpOlZTl/I
OANH N3 LLIATOB BOPOHKKM, A BCA LLEMNOYKA B UTOTe NMPmMBEAA K 3AKA3ZY. 3HAA MCTOYHMK
KOXKAOM CECCUM, HOM OCTAAOCH CroynmnmMpoBATb MX MO PEKAAMHbIX KOMIMAHMAM. B
PEIYALTATE Mbl MOAYYUM LLEHHOCTb PEKAGMHDbIX KAOMMOHUM C YH4ETOM MX BAUAHUNA HA
MPOXOXAEHME KAXAOIO, A HE TOABKO NMOCAEAHETO LLIATA BOPOHKA.
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Pe3yAbTAT pacyeTda MOAEAU
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Month
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2019, Mar
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2019, Apr Total
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Organic Search Total
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Il A6contoTHas KoHBepeus

Power Bl

Tableau Sheets

Revenue Plan vs

Sessions Costs  Transactions Revenue ROAS Forecast Forecast

10,535,318 $546,706 273,542 $13362,179  2444%
10,629,923 $589,709 293,181 $14,774261  2505%
266,842 $48,476 10,855 $593,251  1224% $2,663,492 -0.26%
304,903 6,302 $311,114 $1,396,795 0.50%
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293,964 15,338 $715,804 $3,213714 -1.01%
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435416 16,474 $781,658 $3,509,374  -1.05%
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BeposTHOCTb yxopa c wara

M.Bugeo3Inbgopano

OT4eT C pacHeTamm MOAEAM B PA3PE3AX MO

rPYyNMNAam KOHOAOB, KOMAAHUIM U

KATETOPUMHBIM TPYMMNAM:

* [lOKQA3bIBOET HEAOOLLEHEHHbIE KOMMNAHMU MO
ROAS U Bblpyyke,

* [1OKQ3bIBOET HO KOKOM LLIQT BOPOHKM BAMIET
KOMMNAHMS

« [loMOraert pacrnpeAeAnTb DIOAXKET AAS
MOKCHMMM3ALMM BbIPYYKM MPU COXPAHEHMM
ROAS
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KaK ucnonb3oBatb
NoJlydeHHble AaHHble ANnA
aHann3a sPpPeKTUBHOCTH

KaHanos?
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M.Bugeo3Inbgopano

O6bembl LC 1 FB Bbipy4ku B M.Buaeo

Revenue Amount

Organic Yandex

[locAe nocTpoeHmd moaeAam Funnel
Direct Based arpmbyumm ang M.Braeo,

‘ AMAEPAMM MO OOBEMY BbIPYHKM
Organic Google

ABAAKOTCA.
CPA
« Organic
Google.AdWords Brand .
» Direct

Yandex.Direct Brand ° S EM BrO N d
« CPA

Last Click Revenue

Referral Yandex.Direct Non-brand

Google.AdWords Non-Brand HO KOK I-IOHﬂTb BO3N\O>‘<HOCTb
l' - i MACLUTAOMPOBAHMSI KOHOAOB?
Paid S 3

Prices

Retargeting

FB Revenue

(Prospect. OWOX

UcTouHuk:: Owox, BQ, GA (M.Buaeo). UccaeaoBanue: iProspect Driving Digital Performance
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PasHuu,a mexay FB 1 LC BbIpy4Koi MO KAHAAGM b BrigeaSopans

FB Revenue - LC Revenue

Google.AdWords Yandex.Direct Non- Email
Non-Brand brand

Organic Yandex
]
Retargeting Organic Google -
Referral

Direct

Google.AdWords Yandex.Direct
Brand Brand

CPA

PasHmua mexay FB 1 LC BbIpy4KOM MNOKA3bIBAET HATAIAHO, KOKME KAOHAAbI IBAAMOTCA HEAOOLLEHEHHbIMM, O
KAKME KAHAAbI MEPETIATMBAIOT HO Ce04 BbIPYYKY C APYTMX KOHAAOB.

[lo AaHHBIM M.Buaeo: CPA, Direct n Referral nepetarmpatot 3HAYUTEABHOE KOAMYECTBO BbIPYYKM OT
APYIMX KAHAAOB, B TO BpeMs KaK SEM Non-Brand v Email yHacTBYIOT B reHepaLMM BbIPYYKM 3HAYUTEABHO
OOAbLLIE, YeM MNPU oLeHKe No LC, a 3HAYUT UMELIOT BOABLLIMIM MOTEHUMAA M 3 EKTUBHOCTD.
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UcTouHuk:: Owox, BQ, GA (M.Buaeo). UccaeaoBanue: iProspect Driving Digital Performance
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PacnpeaAeAeHne KOAHAAOB MO BAUSIHUIO HO BOPOHKY MBracodneaopano

Incremental % of revenue for other Channels

D

Google.AdWords

Yandex.Direct Ng_njBrand

‘"“ ' Non-brand

Retargeting

Paid Social

Organic Google

Yandex.Direct
Brand Google.AdWords

Organic Yandex

FB revenue growth temp (FB Revenue / LC Revenue)

UcTouHuk:: Owox, BQ, GA (M.Buaeo). UccaepoBaHnue: iProspect

Strictly Confidential

AAS OLLEHKM HOMDOAEE
NepPCNeKTUBHbIX KOHAAOB ObIAQ
MCMNOAb30OBAHO MOAEAD
PAChpPEAEAEHNT KOHOAOB MO
MHKPEMEHTAABHOMY BAMAHUIO HA
APYIME KAHAAbI, O TAKXE
OTHOLLIEHWME BbIpYYKM FB K LC, 41O
MNOKQA3bIBAET HOCKOABKO KOHAA
MMEET BO3MOXHOCTb AAS
MACLLTOOUPOBAHMS MPU
MNPABUABHOM OLIEHKE.
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PacnpeaAeAeHne KOAHAAOB MO BAUSIHUIO HO BOPOHKY MBracodneaopano

Incremental % of revenue for other Channels

J

Yandex.Direct

Non-Brand

Yandex.Direct

Q Non-brand

Retargeting
i Paid Social

|
|
: Google.AdWords
|
|

Organic Google

Brand Google.AdWords

Organic Yandex

FB revenue growth temp (FB Revenue / LC Revenue)

UcTouHuk:: Owox, BQ, GA (M.Buaeo). UccaepoBaHnue: iProspect
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Hanboaee nepcrnektmBHble KOHOADI
C TOYKM 3PEHUNA AOQABHEMNLLIETO
MACLUTAOMPOBAHMSI U Y4OCTUA B
TPAH3AKUMOHHbIX LLEMOYKAX:

 Email

« SEM Non-Brand
« Retargeting

* Prices

« Paid Social
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[padouku BAusHUA Non-Brand Ha Apyrue KaHaAbl — MBracodnsacpano

Yandex.Direct Non-brand

UcTouHuk:: Owox, BQ, GA (M.Buaeo). UccaepoBaHnue: iProspect

n CPA
m Direct
= Email
m Google.AdWords Brand
m Google. AdWords Non-Brand
® Organic Google
= Organic Yandex
Paid Social
Prices
m Referral
m Retargeting
® Yandex.Direct Brand

B Yandex.Direct Non-brand
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Google.AdWords Non-Brand
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M.Bugeo3Inbgopano

CAeAyoLuime warum

> [lpoBeaeHME TECTOB MO HAPALLMBAHMIO MPUCYTCTBUS B {(HEAOOLLEHEHHbIX) KOHOAOX C LLEAbIO
YBEAMYUTb BbIPYHKY MHKPEMEHTAABHO

> [lecCrmmM3aLmg KOHAAOB, KOTOPbIE MEPETITMBAIOT HA Ce04 BbIPY4KY, HE Y4ACTBY4 B
MOAb3OBATEABCKOM BOPOHKE

> [lAaHUpoBaHME 2H 2020 roAd € y4ETOM MOAEAM OLEHKM Funnel Based AAs yBeAMYEeHUS
o0LLLErO OOBEMA BbIPYHKM
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