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HOW TO REINVENT & PROMOTE YOUR BUSINESS ON THE GO

A\
BAaaanmup TkaueB, CEO Publicis Groupe Russia N\ x
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ECTb AGCATUAECTUS,
KOraoa HUJYEero He npomuMcCxoAMT,
M HeAEAU, 3a KOoTopble
NMPOUCXOAAT ACCATUACTMUA.

B.UA. AeHUH




US ECOMMERCE PENETRATION
(% OF RETAIL SALES)
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DIGITAL TRANSFORMATION
IS YEARS AWAY. T DON’T
SEE OUR COMPANY
HAVING TO CHANGE
ANY TIME SOON.
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The greatest danger in times
of turbulence is not the turbulence,
It Is to act with vesterday’s logic.

Peter Drucker
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0 AWUH s i
KOHCYADbBTAHT

3a 2 yaca

B OHAQUHE
CAeAAA NMPoAAXKMU
4 odbdAavH
Mara3svHOB

Lin Qingxuan
KNTAaNCKNM beauty dbpeHa
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Starbucks
nepesanyckaeT 6UM3sHec.
HoBbin dopmaT Pickup —
3aKaXXu OHAAQUH

(B NPUAOXKEHUUN), NMOAYUYM
odAauH (B 6e30nacHOM
3aBepAeHUMn)

10 nroHqa 2020
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PEUTUHI BESONACHOCTU B PUTEUA-CEFMEHTE B CLUA

Retailers Q

The ShopSafely score is computed from up to 14 possible sanitation factors. Click a retailer’s name to see all scoring factors.

ShopSafely Score Contactless Pickup Mask Required for Associates Mask Required for Customers Traffic Limited

Walmart

Walgreens

Home Depot

CVS

Target
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NMMyTuH noanucan 3aKkoH o6
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BEIOMOCTH

MunHKOMCBA3U npeanaraeT CHATb OrpaHnYeHus
no pekname ankoronsa B CMU Ha 6nmxaunwume
Tpu roga

Tenepv muHucmepcmay Heobxooumo yoedums GedepanrvHyo AHMUMOHONONLHYIO CAYIHCOY




ApeHAa rMpb

U BEAOTPEHAaXXepoB —
HOBbIU UCTOUHUK AOXOAOB

U NopAepPIXKa AOSSAbHOMN
AYVYAUTOPUU KpoccC-dUT KAYyba
MSK CrossFit & Fight Club

. 2h Mmsk_crossfit
MSK CrossFit & Fight Club

HpaButcsa: 168

msk_crossfit MSK CrossFit enet kK Tebe npomown!

Xo4yelwb genatb Kapauo y cebs Ha KyxHe? Npueesem
Airbike nnu rpebnto. A MOXET, CUNOBON KOMMNEKC?
[ocTtaBumM raHtenn n rupto! ObopyanoBaHue Hawero kKnyba
B apeHay ¢ 6becnnaTHOM OCTaBKOWN:

pebna nnbo 6ank: 4.000P/Hepens, 7.000P/nBe Hepenw.

pebna nnbo 6ank + aBa nwbbix cHapapa*: 5.000P/Hepnens,
9.000P/oBe Hepenwu.

4 nobbix cHapspa*: 2.000L/Hepens.

KapaHTUH - He NoBOf, paccTaBaTbCs C MOOUMbIM CMOPTOM!
[Mpuem 3a8BoOK Ha apeHay B WhatsApp no ccbuike B
npodune.
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FORRESTER Blogs & Podcasts Who We Serve Our Expertise  What We Offer Who We Are

s Publicis Groupe’s Money-
Back Performance
7 [ = § Guarantee Shifts The

% Agency/Brand Economic

Model From Paying For
People To Paying For
Performance

Jay Pattisall, Principal Analyst APR 30 2020

Keith Johnston , VP, Group Director




Now is the time for action.
Now is the time for all of us to fight
to reignite growth.

Keith Weed

president of the Advertising Association, UK
former Unilever Global CMO 2010-2019
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