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1.5M SOCIAL DISTANCE
ERA: EVERY(NO)THING
CHANGED
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MEDIA next’m

IN THE NEW REALITY OUR PRIORITY IS
STILL LEADING YOU TO MEANINGFUL
RESULTS

Define points Propose Project Adapting Achieving
of growth a solution management execution results



COVID19

ACCEPTANCE OF
BEHAVIORS




MEDIA

TOP-3 CHALLENGES NOW

01 02 0K

INCREASE

SPEED UP ACTIVITY BRING NEW WORKING
EFFICIENCY & IN ONLINE SOLUTIONS FOR
EFFECTIVENESS COMMERCE BUSINESS GROWTH

BEYOND PAID MEDIA



MEDIA

01‘

INCREASE EFFICIENCY &
EFFECTIVENESS BEYOND PAID
MEDIA BY UP TO 20%

DIGITAL ASSETS AUDIT SERVICE

Promo / Added value propositions

@ Influencer marketing

UX/UI, owned assets

Performance improvement 20 % +

next™



MEDIA next’m

IMPROVING PERFORMANCE
OF OWNED DIGITAL ASSETS

TASK SOLUTION EXECUTION
Improve consumer engagement Set up ongoing Dedicated team of 3 people
30+ campaigns annually & 20+ UX/UI audit of digital assets Tailored process of tests
digital landings throughout the year

Performance improvement
20%+

Methodology and participants
Daily prizes: ‘Collect and get' prize flow

Observations: Home kit prize (screen 1)

cruited, Each
complete tasks that

Recommendation: Home kit prize (screen 2)

- Ensure pri clearly visible
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02| END-TO-END ECOMMERCE
SERVICE

AW P

BEFORE

Behavior research
Annual guidelines
Initiative planning
Test & Learn
In-store presence
audit/SPARC

=

NOW

Quick hypothesis
generating

Do & Learn planning
In-store presence
audit/SPARC
Annual guidelines

next™



MEDIK
MULTON CASE

BOOSTING ONLINE SALES
IN JUST 1 MONTH!

Solution: Consumer behavior Executioh: Framework & on-going Do &
data-driven analysis Learn plan for eCom campaigns
© o Y — Y Y — =
@ Preferred packs and tastes for online .
KUWaku nepen A -
purchase Aoﬁpbm Aoﬁpbm 202 g 20%

Ha pom! Ha aom!

—h ’ Ka)xabl# AeHb

Time and day of communication

Co "[o6pbIin" cO CKI umoumzo%.
BKYC 1 no/1b3a GPYKTOB KaXALIA AEHb
€ 6e30NacHOIi AOCTABKOM Ha AOM &y

@ Ad formats & channels for higher ROI Bl

¢ 6e30NacHO AOCTABKOW Ha I0M &y




MEDIA next’m

03 | CROSS-FUNCTIONAL APPROACH FOR
COMPLEX BUSINESS GROWTH
SOLUTIONS

SKILLS

TOOLS PROCESS




MEDIA nextm

HOW WE USED IT DEVELOPING
MARS PETCARE SEARCH STRATEGY

01. CROSS-FUNCTIONAL 02. BUSINESS INSIGHTS 03. SOLUTIONS AT THE
TEAM RESEARCH FUELED BY TECH INTERFACE OF BUSINESS
CAPABILITIES AND CONSUMER

Client

Creative Media
agency agency




MEDIA

WE ARE CONSTANTLY TRANSFORMING &

ADAPTING OUR SERVICES TO THE NEW
CHALLENGES:

01 02 0K

INCREASE

SPEED UP ACTIVITY BRING NEW WORKING
EFFICIENCY & IN ONLINE SOLUTIONS FOR
EFFECTIVENESS COMMERCE BUSINESS GROWTH
BEYOND PAID MEDIA

DIGITAL ASSETS AUDIT ACCELERATED ECOMM CROSS-FUNCTIONAL

SERVICE STRATEGY APPROACH



THANK YOU! QUESTIONS?
CONTACT US

from 1,5 m distance

MARIA ABORONOVA

Digital business development lead MediaCom

maria.aboronova@mediacom.com

DMITRY ANUREEV

W  MediaCom Beyond Advertising Lead

dmitry.anureev@mediacom.com



