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Найдется все
Даже дорога
Даже без интернета

Навигатор



- THE NEXT GENERATION OF DISPLAY ADS

- CONSIDERED AS A SEPARATE NATIVE AD TYPE

- VIEWABLE AND HIGHLY ENGAGING
- OFFERS SUPERIOR REACH&BRAND SAFETY

- ALLIGNED TO CONSUMER’S INTERESTS

- HIGHER KPI’S: CTR AND INCREASE IN BRAND
METRICS AWARENESS AND PURCHASE INTENT

IN- IMAGE ADS

In-image Advertising Primer: 
Understanding the value of images for 
marketers to reach consumers 
March, 2014
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BRAND

LIFT
FMCG 

Olive Oil

+43%

+50%
Wearable 

electronics

+35%
Source: GumGum report, MOAT, DoubleClick

Mobile Phone
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ü Smile

IMAGE RECOGNITION

ü Crown

ü Dog

ü Dalmatian

üCelebrities

ü Headphones

ü Phone

ü Suit

ü Dress

ü Sea



Image

NLP
Machine learning
2 500 objectives
Black objectives

Text matching
Lemmatization
Black words
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