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“WILLIAM GIBSON IS ONE OF THE MOST
EXCITING NEW WRITERS TO HIT SCIENCE
FICTION IN A LONG WHILE.
¢ HIS FIRST NOVEL IS AN EVENT

I'VE BEEN EAGERLY AWAITING
—ROBERT SILVERBERG
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Robot Elekiro at NY World's FCIII' could wulk 48 Robot Husqvarna Automower® in your
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Future of Busmess in Russm |s very much challenged
' by economy ‘ =
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Future is already here, but growth opportunities are uneven and hard to find




Growth will come from increasingly v
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New
Viewing
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 New Kinds Of
Premiumisation
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m flnds new growih opportumhes‘?

Apart from usmg humcm braln

ANA&-YTICS
TECHNQL’QGY

SIGNALS®




Activate

Regional Approach
with Data & Tech
granularity at the
local level

Grow using

m flnds new grow’rh oppqrtunlhes’? Apart from

usmg humcm brain
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Unlock unlque

-Signals® e segments

- empowered by - . .itisimportant to be
Single Sourceto **:;;f:%;.--‘"‘?quf and precise with

identify = . . L. new soﬁrces of data

advantageous *

connections in data
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1. Reglonal Approach go where ihere is more. future to unlock
growth VICI Data&Tech grqnulquty qt Iocal level 8
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1. Reglonal Approach go where ihere is more future to unlock
growih via Data&Tech grcmularlty at Iocal 1eve| 8
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While in SAINT PETERSBURG..

Same small number of sunhy'ddys '

and the lowest number of Trqde
outlets per capita
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MEDIACOM
1. Regional Approach go where there is more future to

unlock growfh VICI Data & Tech grqnularlty af Iocal Ievel

Cluster Core & Uniqu e'~".-"".',"":'f?'fflforles >
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MEDIACOM
1. Regional Approach go where there is more future to

unlock growfh via Data & Tech granulanty af Iocal Ievel
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1. Regional Approach go where there is more future to

unlock growfh via Data & Tech granulqnty af Iocal Ievel




MEDIACOM
1. Regional Approach go where there is more future to

unlock growfh via Data & Tech granulqnty af Iocal Ievel

Activate dependmg on ’rhe bUswjess};@bJechves dlfferen’r produc’r medlct




2. Grow using Signals: dragglng over a dlsproporhonaie
share via |denhf|ed consumer occasmns ' :

The redql
challenge: finding
which kinds of
data are both
valuable &
actionable
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MEDIACOM
2. Grow using Signals: dragglng over a dlsproportlonate

share via |denhf|ed consumer occaswns

Aggregated dato scys;- “Qu'.r_f;i;r;gj;{g;-n_d-|.5'.C.bn_s.u,.m..éd' by teens, feens use
TikTok™ ' @ oo - g .

Single-source data...
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MEDIACOM
2. Grow using Signals: dragglng over a dlsproportlonate

share via |denhf|ed consumer occasmns

- «Tomoro» from Moscow 41 yo
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| i

= ¥ 0n18of May 2018 she‘bought m«x 2 ltter boﬂles of
He Soft Drink ... Why?
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2. Grow using Signals: dragglng over a disproportionate

share via |denhf|ed consumer occaswns
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2. Grow using Signals: draggmg over a dlsproporhonate
share via |denhf|ed consumer occasmns - | o
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AND NOW WE CAN ACTIVATE THIS
'FOR EVERY MOM IN RUSSIA:




2. Grow using Signals: dragglng over a dlsproportlonaie
share via |denhf|ed consumer occaswns i

Daily Purehase Transactions




3. Unlock unique segments: search for narrow audiences —
and opportunities that others donot see ._

' From broader
& older targef




3. Unlock unique segments: search for narrow audlences e
and °Ppor’run|’nes that oihers do nof see ..

From broader e To d,iffer.e.nf,narrow Segments
& older target ' R R s S




MEDIACOM
3. Unlock unique segmenfs search. for narrow audlences

and opportunlhes that oihers do not see
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Engagement Ad Liking

(CTR, BR, time on site)
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m flnds new grow’rh oppqrtunlhes’? Apart from
N usmg humcm brain

Activate o Grow using % . Unlock unlque

Regional Approach -  Signals® < segments

with Data & Tech = .~ empowered by Smgle it is'important to be

granularity at the = Source to identify *:-:;f:f;;-"‘ffast and precise with

local level advantageous = s. nNew scﬁrces of data
| connections in da~ta |
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