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CONSUMER GOODS INDUSTRY IS BEING MASSIVELY DISRUPTED
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BRAND WITH PURPOSE
IS | IS NOT

MAKING A POSITIVE} SIMPLY FUNCTIONAL OR
DIFFERENCE TO SOCIETY} EMOTIONAL BENEFIT

DOING | SAYING

RELEVANT | NICHE

LONG TERM | SHORT TERM

ROOTED IN AN UNIVERSAL TRUTH j NOT AHYPE
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CONSUMERS CARE ABOUT BRANDS WITH PURPOSE




AT UNILEVER I

BRANDS WITH PURPOSE
GROW 46% FASTER
AND
DELIVER 70% OF PORTFOLIO GROWTH
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INSPIRE
AND
INVITE PEOPLE

TO

PURP[]SE \ MOVE MORE
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SELF-ESTEEM PROGRAM

TO INVITE ALL WOMEN TO
RELAIZE THEIR PERSONAL
POTENTIAL FOR BEAUTY BY

ENGAGING THEM WITH

PRODUCTS THAT DELIVER

SUPERIOR CARE
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WHAT CAN WE DO
TO DRIVE MORE BRANDS WITH
PURPOSE

ACROSS RUSSIA?!




