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Onbra bapckas
Buue-npeaupgenT no passutnio OMD OM Group
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Curyayud... 3a cuer uero v Kak Mbl pacrem?

1 Hacenenue Poccvw:c MGAMCIMHd)nSILIMSI
He ysenMumBaeTcs

2024 2025 (F) 2026 (F)
5 KoHconupauusa pbiHKA:

HPA, RWB, VK u lupekc 19% 19% 17%

PocTt pbiHka 2025:
3 TpaamumoHHble megua + 14%
CermeHT eRetail + 50%

1. Poccrart, 2024



Kak pactyr 6penabi?

Knaccuuecknin KOMMYyHUKALUOHHbDIN Npouecc

PEK/AMA i
Crapt B Ecom UdnioeHcepbl




Clye
IcTumayus 6anaHca BO3MOXHOCTU JOCTUXEHUS

BbICOKMX PEe3YbTATOB U €ro BEePOATHOCTH

Uto 3aknagbiBanu
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MeHee BeposAiTHO bonee BeposiTHO




Ho Ha pexnamy Bce ele eCTb AE€HbIu
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Kakaga merpukacra
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