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Muyth vs. Reality: How Gen Z Consumes Media, https://comcastadvertising.com/
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Brand Pulse 2023/Q2 - 2024/Q1P CfCI PsC, 2024.05.31, sce 14-214
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CHMUXXEHUE BPEMEHU
HA NPOCMOTP
TPAAULUUOHHOIOTB

MediaScope TV Index, Poccus, 2020-2025, Bpems cpeav HaceneHus (4:mm)
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HO CMOTPAT TB
no-APYromy

B YAOBHOM MECTE .......................... 4
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e e n o %
B HEMVHEMHOM TB B cpeaHem +11% 8 roa

2021 2022 2023 2024 2025

e TB e HennHenHoe TB

Mediascope TV Index, Poccus, 2021-2025(mait), Tenecmotpenme 14-2L



HO CMOTPAT TB
no-APYromMmy

B YAOBHOM MECTE

B MHTEPHETE

Mediascope TV Index, Poccus, 2021-2025(maii), Tenecmotpenme 14-24

npOCMOTp TenesnaeHuna yepes MHTepHeT

m20211KB m20221KB m2023 1KB m20241KB ™ 2025 1KB



HO CMOTPAT TB
no-APYromMmy

B YAOBHOM MECTE

B TEJIEIPAME

Mediascope Mobile panel, Mobile App, Bcsi Poccus, oktabpb-aekabps 2023, ctpykrypa Ton-30 TenekaHanos no XaHpam

4%

CBOEIO BPEMEHU BTG
NOTPEBNAKOT
PA3BJTEKATEJTbHbIA KOHTEHT
N CMOTPAT KNWHO U CEPUATTHI




82%

CMOTPSIT CEPUASTHI U LLIOY
HO CMOTPAT 1B HA CMAPTAOHAX M MITAHLLETAX,
no-APYroMy A HE MO TB

UEPE3 YZ1OEHbIE YCTPOMCTBA

HA CMAPT®OHAX
N TJTAHLLUETAX

4,1...

CPEOHEE BPEMYA NPOCMOTPA BUIAEO
B JEHb

Delloite, 2024, eMarketer, 2024
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HO CMOTPHT TB CMOTPAT B NPAMOM SPUPE
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CMOTPAT TB-KOHTEHT BTOPU4YHO

HE NPUBA3bIBAIOTCSH K CETKE

Nielsen, 2024, Reuters Institute, 2024
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65%

MOJOAEXWN 3SAABIAET, UTO
CMOTPAT PASJTUYHbLIE TENEMPEOAYN
HE MEHEE 1,5 YACOB B IEHb

OCO3HAHO

N 68%

CAMMU BbIBUPAIOT YTO CMOTPETb

https://wciom.ru/analytical-reviews/analiticheskii-obzor/televidenie-v-cifrovuju-ehpokhu, Ofcom, 2023
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