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AdTech un Gen (?)
B3oonTtatb nnum CmewmnBaTtb?

Next Agency Summit - HR: Millennial Managing: So fiihrt die Generation Y

Egal ob die Anforderungen der Gen Z oder die Mental Health Krise der Gen Y: Der Arbeitsmarkt
ist im Wandel und das bringt eine Vielzahl an Herausforderungen mit sich. These: Viele dieser...
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AdTech un Gen (?)
B3oonTtatb nnum CmewmnBaTtb?

Between sustainability and enjoyment of life: How Gen Z is looking for a way to combine the two [N DECODING GEN-Z
When it comes to environmental protection and sustainability, Generation Y and Z in particular Laut der GWI fiihlen sich nur 13% der Gengration Z von der Werbung représemiert, die sje
are calling for a rethink of society and business. They are actively involved in protests and... sehen.Das haben unsere jiingsten Mitarbeitenden zum Anlass genommen, eine educational...
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Saving the world or saving money: What gives Gen Z that YOLO feeling when it comes to buying A

tech products?

Sustainability has become crucial during the last years when it comes to buyers’ decisions on
whether to purchase consumer goods or not - especially among Gen Z. Since the inflation, youn...
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3 BCagHUKa «npoobrnem»
ana MapkeTtonora
Jlyywe nnun xyxe gna Gen(?)

«BHUmaHue» [aHHbIe HoBble Meguna

Ha npumepe
NoOKacTOB:

Ha 32% GonbLue
BPEMEHM NPOBOAAT,
Yyem cpegHee

Ha 42% ydaule Ha 36% y4alue
UTHOPUPYIOT peknamy 3a4alTCs BONPOCOM
«Kak

dokyc BHMMaHUSA 6peHa/nnatdopma
8 cekyHA vs 12 cekyHq MCNOJIb3YIOT MOWU

y MunneHnanos OaHHble? noTpebreHve




3aHMmMaTenbHasa cTaTMcTuka:

Gen Z Smartphone Ownership, US, 2022
% of respondents

aveic [
Samsung -10%

Source: S&P Global Market intelligence, 451 Research's Digital Endpoint Tracker, Q1
2022

Insiderintelligence.com

36% Bcex Brnagenoues — gen-Z n mnagLle

Apple Ad Revenues Worldwide, 2019-2024
billions and % change

2019 2020 2021 2022 2023 2024
M Apple ad revenues [l % change

Note: includes advertising that appears on desktop and laptop computers as well as mobile
phones, tablets, and other internet-connected devices, and includes all the various formats
of advertising on those platforms; net ad revenues after companies pay traffic acquisition
costs (TAC) to partner sites

Source: eMarketer, Oct 2022

279109 eMarketer | Insiderintelligence.com
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1. IAB USA B wiTatax nposen nccnegoBaHne
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