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’ ChatGPT

J1t060Bb, B KOHTEKCTE OPEHO0B U NOTPEOUTENEN, ABNAETCA MHOTOYPOBHEBbBIM
aB/IeHNEM, 06beaUHALWNM rNyOoKoe NOHUMaHUe NoTPebHOCTEN KITMEHTOB,
CcO3[,aHne aMOLMOHaNIbHOW CBA3U, U NPpeaocTaBNeHne HageXHbIX U KaYeCTBEHHbIX
NPOAOYKTOB WU YCNYT. TO BK/IKOYAET B CeOHA HEe TONIbKO YO0BNETBOPEHMNE
OYHKLMOHaNbHbIX MOTPEOHOCTEN NOTPEOUTENEN, HO U CTPEMIIEHNE FTOBOPUTb C HUMU
Ha UX A3blke, CO3aBas CooOLLEHUA N UCTOPUN, KOTOPbIE PE30HUPYIOT Ha
3MOLMOHaNbHOM YPOBHE. bpeHabl, KOTopble 4EMOHCTPUPYIOT OTBETCTBEHHOCTb U
YCTOUYMBOCTb, TAKXE YKPENNAKT 3TY CBA3b, MOKa3blBasg 3a00TY HE TO/IbKO O
noTpebuTensax, Ho 1 o0 ooLWeCcTBe B LEe/IOM. 3Ta KoHUenumsa nodsun bpeHaa K
noTpedbuTento NepeksIMKaeTcs ¢ BallMMmM HTepecamMn B 061aCTn KOFTHUTUBHOWM HayKWU
n N, a Takke MapkKeTuHra, nogyepkmBas BaXXHOCTb MOHUMaHUSA YenoBeYeCKnxX
3SMOLUN U NCUXOJIOTUN B CO30aHUN CUNBHbBIX U YCTONYUBbBIX OTHOLLEHUN MeX Oy

6peHgamMm 1 nx ayauTopuen.
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Animal-themed Birthday Party Ideas
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Under the Sea

An under the sea themed party 1s pertect for
who love the ocean. You can decorate w
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crackers and Swedish Fish
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KpeatusTech: HOBasa cuna

The Industry is Obsessed with Efficiency Whereas Creative is the Path to Efficacy

A wider perspective, however, reveals a far greater benefit - efficacy - that is largely driven by creative. This is the
90% of the iceberg that is hidden below the water surface. The opportunity to build better creative experiences

Historically, the application of technology in the advertising, media and marketing industry has been fixated on that are more relevant to consumers and make the media and data perform better (which is the ultimate goal of
driving efficiency. Thousands of deals and billions of investment have been made in media and data solutions to the marketer).

marginally improve efficiency.

So while Efficiency is a marginal improvement (10%), creative-driven Efficacy has a potential to change the
outcome by an order of magnitude (10x). The only way to access this Efficacy benefit is via Creative Tech.




ASTRALAB Al Technology is Coming to Creative

KpeaTuB
Tech:
HOBanA
cuna

Al is:

a) athreat

b) an opportunity
¢) YES

Al represents both a threat and opportunity to the status quo for Creative. It presents the opportunity to use
technology to autonomously generate & launch more relevant and personalized creative assets across the web - a
great benefit for marketers. For traditional agencies and service providers, it could result in massive displacement
of existing business models and practices.
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HoBaga cuna GenerativeAl:; DMEXCO 2023:
Creative Tech Xamn vnum High?

. campaignlive.co.uk
https://www.campaignlive.co.uk » article » wpp-calls-c...

WPP calls for candidates to join its creative tech ... Al Will Make Our World Unrecognizable in 10 Years: Will.i.am
Aug 17, 2023 — WPP is looking for candidates to join a nine-month programme designed to help Jun 21. 2023

m adweek.com
hitps://iwww.adweek.com » creativity » ai-will-make-o...

What's Next for Al and Marketing? According to Mildenhall, over the next two

individuals enhance their technology skills and land a career ... years, new leaders in Al creative will emerge alongside “Al influencers” as they ...

E thedrum.com
https://www.thedrum.com » news » 2023/03/21 > how... E thedrum.com
https://iwww.thedrum.com » opinion » 2023/04/10» h...

IR . B | How Creatives Can Leverage ChatGPT As A Thinking ...
Mar 21, 2023 — We've seen plenty of recent takes on creativity versus artificial intelligence (Al).

But how is evolving tech changing the landscape for creatives? Apr 10, 2023 — Most new technologies have transformed the products of creative agencies,
but ChatGPT is a product that could transform the strategic and creative process ...

. campaignlive.co.uk E M POWE R I NG
https://www.campaignlive.co.uk > article > role-inspire... 3 D I G I TA L
Our role is to inspire the safe adoption of new creative tech

Jun 13, 2023 — Allow IAB advertising vendors to: Use precise geolocation data. Actively scan C R E A IVI TY
device characteristics for identification. Store and/or access ... R

How Is Tech Changing Creative Industry Standards
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Looking ahead to the next 3-5 years, do you Why do you think Cpeati\/ity will
feel that creativity in marketing will be more be more important?

or less important than it is today?

Greater need to differentiate 65%
a brand in a noisy market 64%

35% 30% 19% 13% 3% Generative Al will make it more 44%
important to stand out creatively 4&3%

Agency

New marketing channels 29%
requiring greater creativity 34%

Reduced media spend requires 18%

33% 36% 19% 9% 3% , ,
greater creative execution 229,

Brand

Personalized messaging 25%
requires better creative 299,

Much more important More important About the same

Agency Brand n=68 (agency) and 67 (brat

Less important Much less important
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STRATEGIZING FOR THE FUTURE ,
& LANGUAGE: EN ES

Media Buying Briefing: Agencies wonder whether
generative Al leads to more wasted ad spending and
prOdUCtion By Seb Joseph « March 20, 2023 « 61 read

Lessons from marketers’ experience with generative Al

GENERATIVE Al

What’s stopping big brands like Pepsi and Frito-Lay from

embracing Al?
By Antoinette Siu « July 3, 2023 « 5 min read -

By Kimeko McCoy - September 7,2023 « 4 min read -
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Candid in Cannes: AI dominates “a  Open Mic Home Companies Articles Case Studies Add ?
conversations, but are marketers
convinced?

Join us as we unlock

- p Get tickets
Thebrum tomorrow’s potential today. '

Beyond the hype: How to take

Technology Artificial Intelligence Al

generative Al from novelty to

) Share growth driver The 5 biggest unresolved issues
Q By Jennifer Faull surrounding the use of Al in

w marketing
g3 ) Listen to article M Share

. . By Webb Wright
The Drum’s team in the south of France quiz CMOs

and agency leaders on the week’s hot topics.

€3 | Listen to article

We spoke with marketing experts to find out
about the biggest Al-related dangers that are
weighing on their minds.

Generative artificial intelligence (GenAl) has shaken up the

adtech world, but marketers mustn't get distracted from the

work that actually drives business goals: analytics,

> c{ﬁﬁgé LIONS TR ~ 5 optimization and prediction. They need to figure out how to

use generative Al together with predictive Al, powered by

deep learning, to have the greatest impact, says Graham

Candid in Cannes "'

{ N , Wilkinson (Chief Innovation Officer, Kinesso).

2023 will be remembered as the year the large language models
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ADWEEK Sign n = ADWEEK T

Gen Al Skeptics: Ad Agencies Weary of

Half-Baked Al Tools

Funding for the sector has increased fivefold in the first

half of 2023

These 6 Charts Show How Marketers Are
Adopting GenAl and What Worries Them

Gartner studied how marketing teams are using the
technology

Marketers are adopting and upskilling for GenAl despite consumer
concerns about the tech's impact.

This Brand's Social Experiment Uses Al to
Expose the Dark Side of 'Sharenting'

Deutsche Telekom delves into an uncomfortable area
that not many brands have addressed
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The brand created a deepfake older version of a child who confronts her

parents with the possible consequences of sharing content online. Deutsch

elekom, adam &eveBerlin
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eM Marketing Copilot

@ fetch_pic.js @ push_to_git.py JS d3_scale.j JS

const fetchNASAPictureOfTheDay = () => {
return fetch('https://api.nasa.gov/planetary/apod?api_key=DEMO_KEY', {
method: 'GET',
headers: {
'Content-Type': 'application/json',
I
)
.then(response => response.json())
.then(json => {
return json;

5

}

& Copilot

&S GitHub Copilot
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Mbl TOYHO HAYYUM UTN HAYUYUMCH HEUPOUHTEP®EWUCDHI BYAYT
HOPMOMU
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