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MporHosbl BBIN Ha 2022 rop
BCe elle 3aMEeTHO pa3sinuaioTca:

- MuHaskoHomMpaseuTua -2,9%;
- MB® -3,4;

- UB Haoubonee koHcepBaTuBeH -3,5%
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McTouHmk: MuHakoHompaseutusa, MB®, LIB PO




MbI NPUBDLIKIN D9KOHOMMUTb,
HO NPUOPUTETbI OT KPU3UCA K KPU3UCY MEHSIOTCH

Ha uem skoHoOMMT
norpeburenn?

X Opexpaa

X PassneuyeHus BHe oomda
X [luTaHue BHe gpoma

X [locTaBka rotoBoit enpbl

X [lepexon Ha gelweBblie bpeHAbI

WUeTounuk: Nielsen, 2022 Q3, *anp.-asr. 2022 vs. anp.-asr.2021

UYto xouet nonyumtb?

v [lpoaykTbl U TOBAPbLI MECTHOIO
' \f; npoussogcTea (noutn 50%)

Vv CTM kak y>ke NpuBbIYHbI
cnocob 3KOHOMUMU

v 30X-Toeapel.
(kaxablii NATbIM 3aMPOC)

v UmnopTHbie TOBApPBDI
(Kaxgblit naTbiit 3anpoc)




Norpeburenn 2022

Bepa B uMmnoprozameuwieHue

Moryr aamecTnTb B NONHOM
MU 3HAYUTENbHOW Mepe

Ena 79

MebGenb 72
BbiT. xum.
KocmeTtunka
BoamoxHocTu gns ®apwma
3dnyckd HOBbIX
6peHAOoB, B NepBYio o
ouepeab FMCG L
OnekTpoHKKa

MNepexknioueHne U3-3a USMEHEHUS ACCOPTUMEHTA

B cnyuae BoaspaleHuns

\L’]\ MHOCTPUHHBIX KOMMQHMUiA....

BepHyTecsa k ux
norpe6neHuio

BoamoxHocTHn He BepHyTCA K
ONS 30HATUS UK noTpeGnstmio
yKpenneHus nosmuui

B «OMYCTEBLUUX»

HULLIAX

Byayr cpaeHuBaTh
C aHanoramMmu

MctouHuk: OMD Snapshot, Romir, Nielsen

BHuMaHue K ueHe

: 3HaIOT LUEHbl...

««HO GONbLWKWHCTBO

TOBApPOB
48

CoxpaHser

BAXHOCTb 39 ...HO BCE TOBAPBI

¢okyc Ha LeHy

B KOMMYHUKALUU =

M SHEINT o 2017 2021

3anpoc Ha LeHHOCTb 6peHaa HE3ABUCUMO OT LieHbl

»,

&f [oToBHOCTL NONpoboBaTh HOBLIA BpeHd, ecnu...

HeobxogumocTb 66%
passuBaTh bpeHa, 72% ...HWXKE LeHda

a He TONbKO
noanepXuBeaTtb
NPOMO QKTUBHOCTb

~J1Y4ylle Ka4yecTBo



Kpusuc 2022 ctan nepsBbiM,
Korga cokpawiaertca peknamHoe npucytcrteue FMCG

2009 2015 2020 2022 (anp.-okKT.)
0 Maccosble Tosapsl @ > Tosapsl ans @
2C % % % %
20 MepPOnpPUATHS aie Q ansa gerei e = KYXHU 1 OMa g HeRERAMECTE R
|:|‘:::| dapma +42% @ Puteiin +47% O BOITOEAN o @ CrpaxoBaHue +3L%
(= TeXHMKQA
N ®PuHaHcoBbIE +2L% 2 Opexnaa +38% @ CaliTbl u 1% @ Pureiin +15%
ycnyru 1 obysb NpPUNoXeHns
@ Puteiin +20% 00 Maccosbia 5y @ Puteiin +39% | | |\ Yoy qx
MeponpUATHS CBSA3M
I
Hﬁﬂ O6wenur +13% {Ilj Gapma +19% é BoiToBas +21% - ®uHaHcoBbIE +7%
XUMUS ycnyru

O" E:;SEE; -26% Asto -32% é Mapoiomepua  -L1% Asto -77%
Asto -21% Komnbiotepbl -28% el -40% -‘Q FMCG -64%

MeponpuaTud o o

X | Ayawvo J % N BbiToBag
é MNapdomepua -17% I Bt’meo -23% ABTO 1-2% O kG -38%

Mcrounmk: MediaScope, TB-UHgekc, Poccua 0+, Bee 18+, npamasn peknama, CroHCOPCKKUE 3aCTABKH,
HauuoHnanbHoe n opbuTanbHoe pasmelleHue



AvnHamMmuka peknamHoro NporHo3 meaua

pbiHka 2022 nHonauuu 2023
-12% +16,9%
TB -10% +20%
NPECCA -36% +10%
PAMO +5% +15%
HAPY>XHA{ PEKJIAMA +4% +15%

UHTEPHET -15% +12%
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