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Mbl cTaHOBUMCA CBUAETENAMU BO3PACTAIOLLEro gaB/ieHMUA OT noTpebuteneun u
peKknamopareneun K rpeboBaHnam ncnosib3oBaHMA AaHHbIX

* Data privacy matters: B 2020 60oinkoTuposanu Facebook us-3a ckaHganos c
UCNO/Ib30BaHMEM AAHHbIX U npucoeanHuancb K #StopHateforProfit

With the support of more than 1,200 businesses and non-profits and countless
consumers, we sent a clear message to Facebook in July 2020 with our ad pause:
stop valuing profits over hate, bigotry, racism, antisemitism, and disinformation.

We continue to demand change and that Facebook stop hate for profit.

BeAyLWMX MapKeToNoros cuurtaer, 4to B 2021 3aKoHoAaTeNnbCcTBO NO paboTe ¢ AaHHbIMU, 0COHOEHHO
B yactu walled gardens, ponKHo cTaTb CTpoOXKe

CornacHo ot4ety Ebiquity “Surviving the cookie apocalypses, mapT 2021 co ccbinkon Ha WARC



Bcero 9% Beaywmx MapKeTo10roB UMEIOT YETKUIA NN1aH, KaK XXUTb B mupe 6e3 cookies™
13% W3 HUX TaKXXe NPU3HAIoT, YTo mup 6e3 cookies — ogHa U3 cambix 3HaYUMMDbIX 3aga4 2021 roaa

Kak Ba)>XHO HalTH pelueHue Aasa Mmpa HackonbKO Bawla KOMMNaHUA rotosa K
6e3 cookies* * Mupy 6e3 cookies**
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MpaBuUAbHbIN KOHTEHT + NPABU/IbHbIA KOHTEKCT:
NOCTPOEeHMne TapreToBs No Hemy byaer pactm
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BpeHaaMm NPUOPUTETHO NONYUNUTb YBEPEHHOCTb
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TeHAeHUMA 3a60Tbl 06 MHPOPMALMOHHOM OKpPYKEHUMN PEeKNambl —
TpeHA pbiHKa B 2020, u oH npoaonxKaetca B 2021

@ 96.2% ob6bema pazmelleHna B

PyHeTe npuwnocb Ha Brand
Safe cpeay B 2020 roay
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Bonpoc BAMAHUA 3N1EKTPOHHOU KOMMEpPL UM HA
puTenn — BTOPou Nno 3HaYMMOCTU nocne
KpaTKocpouHocTu/short-termism *
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MJ1H

+479%0

PocCT pblHKa e-commerce MNokynaTtenen
B Poccum B 2020* i RN OHNanH B Poccnm™**
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