CuMBOIJI MapKeTVIHFa CumMmBON 06beguHAET TPU KIIOYEBbIX 3/1IEMEHTa:
n PexnamMbl 1. byksbl "M" n"A" — ot Marketing n Advertising
2. Ctpenka rpadumka — CMMBOJT aHaIUTUKM N POCTa
OTO He NPOCTO JIOroTUM — BU3YyalibHaa GopMyna PeKSTaMHOIro ycrexa,

roe KpeartmB BCTpe4dHaeTCd C TOHHbIMA OaHHBIMW.







Y Hac eCcTb CBOV CMMBON??
[a, cmoTpun A

Tebe HpaBUTCA?

Kak oHu
riepeBepHyIn
HALLV >XN3Hb






CunmMmBOII MapKeTVIHFa STOT CMMBOJT — 3BOMOLMSA XewTera, raBHOro CUMMBOa LMPPOBOU
n Pexknambsbl anoxun. Ero oMHaMmnyHble, pasHoHarnpaB/eHHbIE IMHUK NepenaroT camy

cyTb digital-mMapkeTuHra: MHOro3agadHoCTb, CKOPOCTb, BbIXO 3a paMKMW.
He npocTo 3HaKk — BU3yalibHbIW KOO COBPEMEHHOW PeKSiaMbl,
rOe kaxpnaa rpaHb Be4eT K HOBbIM BO3MOXHOCTAM.







Y Hac eCcTb CBOV CMUMBON??

Tebe HpaBUTCA?

Kok oHu
nepeBepHYIn
HALL >XU3Hb






CunmMmBoOn MapKeTVIHFa CunmMBO co4eTaeT BoCKMLUaTenbHbIM 3HaK U rna3 — 3TO BOMJOWeHune
n Peknambl CYTU MapkKeTuMHra: NnpuBnedb B3rn4an, yoepxaTb BHUMaHMe.

[lnHamMmmuyHaga dopmMa, BbIXOOsLLAaa 3a rpaHuLbl, CTIOBHO MPOPbIBAETCA

A od

B peaNlbHOCTb — Kak MeradoH, 3agsnaoumm: "3ametb meHa!"

STO He MPOCTO 3HaK — 3TO NPU3bIB K AENCTBUIO, BU3YyalibHbIV akLLEHT,
KoTopbln roBopuT: "CmoTpu ctogal”







Y Hac eCcTb CBOV CMUMBON??

Tebe HpaBUTCA?

Kak oHu
nepeBepHyYIn
HALL >XU3Hb






