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Media Instinct Group

AHacTacua bekkep

eCommerce AnpeKkTop

8 netr B eCommerce

YnpaBnsina KaTeropusMmn U Tpena MapkeTUHIrom B:
Hoff, Unb ae BoTta/Sephora,
bepy, AHpekc.MapkeTe, dHAaekc.JlaBke

Co3aalo 1 pasBMBato0 peKlaMHble OHIANH
dopMaTbl 1 NpoaykTel ¢ 2018 roaa
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PbiHOK eCommerce

JTaHawadT BUTPUH. [IMHaMKKa pa3BuTus. EMKOCTb pblHKa
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Poct nonn eCommerce oT BCero puremna
O6beM eCommerce
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https://tass.ru/ekonomika/13661667?utm_source=yandex.ru&utm_medium=organic&utm_campaign=yandex.ru&utm_referrer=yandex.ru
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{ 50 MJ1H 4YeJyioBekK

[locTur cpeaHnin nokasaTenb
MAU* Ha MapkeTnnencax

1/3

OT BCero HaceneHusa Poccuum

MAU: ExxeMecsiyHasi akTMBHas ayauTopus
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eCommerce —

BaXXHEWLLMM KaHan Ans 5504
MHBECTULIMWA B POCT
ob6opaymMBaEeMoCTu:

MO HEKOTOPbIM 0%
KaTeropmsam

n bpeHaaM Aons KaHana
npesBbiwaeT 10% 15%

[dons kaHana eCommerce B o6opoTe

10% 20%

5%

0%

FMCG B uenom [etckoe nutaHne  Tosapbl ans OTpenbHble OTpenbHble
YXMBOTHbIX 6peHab! B 6penabl 6bIToBON
NpAYyKTax XUMUK

) NUTaHUA
UctouHuk: Nielsen IQ, AaHHblE KNMEHTOB
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Odona eCommerce KaHana: npMMepbl
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NpoasmxeHue B eCommerce
Ha npuMepe FMCG

— BaimsiHne gUCTPUObLIOLIMM Ha CTPATErNIO NPOABUKEHUS

— HapawmBaHmMe npoaax C NOMOLLbIO BHYTPEHHEIO NPOABUMXXEHMS
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Tunbl Meama cTrpaTervm

CTOMMOCTb TbIC KOHTaKTOB
B3BELLUEHHAA Ha AMCTpUBYLMIO
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Tunbl Meama cTrpaTervm

CTOMMOCTb TbIC KOHTAKTOB
B3BELLUEHHAA Ha AMCTpUBYLMIO
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/ MNpoasmxeHne B eCommerce
K MI eCom house

Tunbl Meana cTpaTerum Hosoe BbigeneHHoe noapasaenenme Media Instinct
CO CreumanmMcTamMm € onbIToM paboTbl B MapKeTniencax
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BHYyTpeHHee
n pOABM)KeH ne \ 3HaHue o pebpeHauHre:
6aHHepsbl, 6pe ,
Ha npuMmepe FMCG o
\ Mpopaxu:
\\ MPOMO MPoAYyKTa
1 KaTeropuu,
\ NMOUCKOBasa ONnTMMmn3auuma

OIOMKET MPOABMXKEHMA HA e —— ———

OCHOBHbIX NOLaaKax Ans
pocTa 6biCTpee KaTeropum

PacnpepeneHue
6roa)xeTa no 3agayam
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OTcnexxuBaHue
3(P(PEKTUBHOCTH

Konnabopauus

C aHaANIMTUYECKOM
nnaTopMON NO3BOJIUT
OTC/Ie)XUBaTb
cnenyrowime MeTpuKm
B peXXMMe OHJIaMH:

— O6beMbl Npoaax

— OcTaTku no cknagam

— YnylieHHasa BbipyyKa

— [lo3uumn ToBapa

— TpeHAabl No KK4YeBbIM CloBaM

— AHanuM3 KOHTEHTa KOHKYPEHTOB

— SEO OntuMmnsaumm

— AHanu3 no
kaTteropuam/6bpeHaam/nocTaBLUMKaM

Combining all Ecom activities

Average and median prices by retailers

Total

Is in category (all sellers and retailers

aaaaaaaaaa

Total Revenue SKU Amount Brands Amour ler's Amount Average Price
488723 896 P 52999 2378 146 189 9682 5158 P
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Hacrtpansaembie
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OTcyTcTBME CTOKa
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Typ6yneHtHocTb ueH @D

HeraTWeHble oT3biBbI @ )

HekkopekTHoe @D

OTDGDB)’KEHME ueH
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Media
A|é/ Instinct
NAYYLUME / Grﬂup

BEAMHIOBBIE YCNOBWA

N

JINJEP PbIHKA et
HA B/IATO POCTA «
BALLUX NMPOAAX

NYYLIMA /

KNMUEHTCKMA CEPBMC J/

BT @3 A




K

Media
Instinct
Group

MbIl 3HaeM Kak
MacwuTabupoBaTb
Ball 6M3HecC B
OHJZIaMHe

AHacTacua

Ecommerce anpekTop
Media Instinct Group

8 916 243 59 39




	Slide Number 1
	Slide Number 2
	Рынок eCommerce
	Slide Number 4
	Slide Number 5
	Slide Number 6
	eCommerce — важнейший канал для инвестиций в рост оборачиваемости:�по некоторым категориям�и брендам доля канала превышает 10% 
	Доля eCommerce канала: примеры
	Продвижение в eCommerce�на примере FMCG
	Slide Number 10
	Дистрибуция �до 35%��
	Дистрибуция �до 35%��
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17

